Stamford Downtown
Special Services District

Five Landmark Square

Suite 110

Stamford CT 06901

Phone: 203.348.5285
Fax:203.348.6857
www.stamford-downtown.com

Design: Bob Callahan
Photography:Wah Studio

Board of Commissioners — Front left to right: Carl Bildner,
Marjan Murray, Steve Hoffman, Sandy Goldstein, Richard
Taber, Kathy Emmett, Michael Marchetti

Back left to right: Werner Valuer-Jensen, Gerri Post,
Norman Lotstein, Courtney Nelthropp, F.D.Rich lIl,

Hal Cleveland, David Martin, Robert Karp,

Michael McAndrews

Missing from Photograph: Seth Berger, Mark Bridges, Jack
Condlin, Michael Freimuth, Nancy Greenberg, Bob Kahn,
Gregory Lodato, David Long, Mayor Dannel P.Malloy,
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David R. Martin
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Michael J. McAndrews
General Manager, Stamford Town Center
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Owner, Sir Speedy
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Executive Director
Urban Redevelopment Commission
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Senior VP-Chief Information Officer
Reckson Associates Realty Corp.

Robin Stein
Land Use Bureau Chief
City of Stamford

Werner Valeur-Jensen
Owner, Valeur Realty Holding Co.
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Advocate Parade Spectacular
S———

New Summer St Garage

The Vision For Stamford Downtown
is that of a 24-hour/seven day a
week center for living, working,
shopping, dining, education, culture

and entertainment.

Letter from the Chairman
and The President

Since its inception 14 years ago, the Stamford Down-
town Special Services District (DSSD) has tried to create
a sense of place in our Downtown.The District’s vision
that the Downtown thrive as a center for living, working,
shopping, dining, education, culture and education is all
predicated on the premise that we create a place that is
great! According to the internationally recognized
planning organization, Project for Public Spaces, all
great places share four key qualities: accessibility,
comfort, diverse activities and sociability. As we review
the challenges and accomplishments of this past Fiscal
Year, it is gratifying to note that Stamford Downtown
scores well in relation to each key quality.
Accessibility—Connections to the surrounding
community, both actual and visual, are essential
elements of accessibility. Located in the center of the
city, the Downtown is adjacent to two major means of
transportation: the Stamford Transportation Center and
I-95, the Northeast Corridor’s major automobile artery.
The Transportation Center is the region’s premier means
of public transportation, used by 10,000+/- commuters
daily to get to their places of business in the downtown.
From the station, commuters can walk, or take a bus or




Comfort—A space that is inviting encourages
greatness.People must view the space as safe, clean
and attractive. Stamford Downtown'’s Ambassadorial
service and the addition this Spring of Police foot
patrols have enhanced the perception and reality of
safety in the District. When the public knows that
safety issues will be addressed, people have a sense
of comfort when they frequent busy public areas.The
DSSD’s Ambassadors are the eyes and ears of the
community; they are there to help with patron
problems and to administer first aid, if needed.
Because Stamford Downtown is so highly trafficked, it

is difficult to maintain a clean environment at all times.

In an effort to improve downtown’s cleanliness, the
DSSD increased the Clean Team’s work hours by 15
percent to include additional help on Sundays. Our
streetscape planting palette continues to draw raves.
Ten thousand plants and shrubs are planted yearly by
the DSSD’s volunteer Garden Groomers, dressing up
the downtown neighborhood with vibrant color and
blooms for everyone’s enjoyment. Because of the
horticultural interest and beauty of our plantings the
Stamford Garden Club will be showcasing Stamford
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Chairman President

are planning to double the size of our venue.We will
also be presenting an exciting Pops in the Park series
starting on Wednesday, June 28th and on 2 additional
Wednesdays in July. Our popular French Market will
move to a new location (Bedford and Forest) on
Saturdays, in order to attract the many residents who
live in the downtown.

Sociability—A great place is one where people
want to stroll, assemble, meet their friends or just
hang out.We challenge anyone to walk downtown
any evening in the spring, summer or fall and not be
delighted with the number of people dining in our
plethora of outdoor cafes or just strolling down the
street. Smiles are everywhere and after all— that is
what life in a downtown should be all about.

A message from Richard Taber, Chairman, DSSD
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Courtyard by Marriott on Broad Street

Stamford Tables
Concierge Book

RETAIL
REGRUITMENT

Goal:

To foster the
Downtown'’s economic
growth through a strong
retail recruitment and
retention program.

The creation of a vibrant retail environment is at the core of the DSSD’s mission. In October
2005, a new Director of Retail Development was hired with the expertise to actively pursue
appropriate retailers. A newly created Retail Advancement Program was approved by DSSD’s
Board of Commissioners, earmarking a total of $300,000 for grants to qualified prospective
retailers, within the next two years.

Significant retail development and leaseholds have occurred during 2005/2006.

+ Reckson began its construction of its 36,000 square foot retail plaza at the intersection
of Broad & Atlantic.

+ The 3,800 of retail space that is part of the Marriott Courtyard has been leased to Napa & Co,
an upscale specialty food store. And Houlihans will be locating next to the new Citibank,
beneath Target.

+ The Taubman Company will begin its $50 million redesign of the south end of Stamford

Town Center.

2005/2006 Accomplishments:

Industry Trade Show Representation - Exhibited at two International Council of Shopping
Center’s trade shows in New York City and Boston, getting our message across to the 10,000
plus brokers in attendance.

Downtown Retail Marketing — Continued to be an information resource to retail brokers and
developers interested in exploring downtown as a location.

Stamford Tables - Facilitated the continuation and expansion of Stamford Tables, a group of
restaurateurs and nightclub proprietors who collaborate on mutually beneficial programs and
collective marketing.The Concierge Book containing sample menus and photos of 26 partici-

pating restaurants was updated and distributed to more than 30 area hotels and apartment
building communities.

2006 Goals:
“Stamford Downtown Development On the Move” seminar - Sponsored by the DSSD, the
Office of Economic Development and the Stamford Chamber of Commerce, this seminar will

Downtown Retail Planning
Downtown Retail Business Development

Stamford Tables
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balancing the challenge of intense development with environmental and quality

of life objectives. Using Stamford’s Master Plan as a guide, the District has helped

to foster the development of a downtown with a full array of retail, office, cultural,
recreation and residential uses. Through a strong program of advocacy for appropriate
land-use planning and development, the Downtown will continue to grow and thrive
as a regional retail, office, housing and cultural destination.

2005/2006 Accomplishments:

Architectural Review Design District - Made application to the Zoning Board to establish
a new zoning regulation to foster appropriate design review, thus enhancing the character
of downtown buildings, facades and signage. The Architectural Review Design District
Regulation was adopted by Zoning Board in September 2006.

The DSSD has been the watchdog for appropriate Downtown development, 3

New Development Oversight — Many relevant Stamford development projects come before
the DSSD Economic Development Committee for review and analysis. DSSD positions
regarding various development matters are then articulated to appropriate city boards

and committees.

0ld Town Hall - Old Town Hall in the heart of the Downtown is undergoing a $1.5 million
exterior “facade-lift.” Simultaneously with the latter renovation, a Mayoral Select Committee
is spearheading the drive to renovate and activate the interior.

Mill River Corridor - The DSSD is actively engaged on the Board of the Mill River Collaborative.
Its mission is to create a world-class Park along the Mill River. In May 2006, a signature
Playground designed to attract children from the entire city was built. The DSSD will be

providing contracted Ambassadorial and maintenance services.
Target on Broad Street

2006/2007 Goals:

New Development Oversight — Monitor new development downtown and in the adjacent

Eﬂn“uMIc community through review and analysis of prospective projects. The DSSD has been actively
involved in reviewing the following proposed developments: Trump Park Tower, RBS, Antares,

Strengthen the Downtown
Goal:
To ensure
the appropriate
economic
development of
Stamford Downtown
through comprehensive
planning and
advocacy.




During the past 13 years the District has created, refined and enhanced Downtown signature
events to attract the Stamford and regional communities to Stamford Downtown.The DSSD’s
calendar of events features the following: outdoor sculpture show, summer concerts, a farmers’
market, chef’s festival, arts, crafts & blues fest and holiday events which include one of the
largest helium balloon parades in the country, rappelling Santa, and tree lighting.These
happenings have evolved into signature events drawing nationally renowned artists and
musicians while successfully attracting spectators who ultimately shop, dine and enjoy all

the Downtown has to offer.

2005/2006 Accomplishments:
Color/Forms — Secured and placed 57 sculptures from artists across the country on the

streets and public places of Stamford Downtown.
Arts, Crafts & Blues on Bedford

Alive @ Five — Successfully produced six concerts featuring Bad Company, Jay Black and
the Americans and the Spin Doctors, whose appearance set record-breaking attendance. 2006/2007 Goals:

) French Market — Change location of the Saturday farmers’ market to
French Market — Launched new improved Farmer’s Market on Tuesdays and Saturdays on Bedford Street, which borders and will draw patrons from a strong residential

West Park Place. Expanded vendor participation by 110%. neighborhood.

Pops in the Park — Successfully launched a new Pops in the Park three week series which Chef’s Festival — Add a charity component to encourage attendance and ticket
attracted a new demographic to the downtown. sales while enabling local charities to use this as a fund raising opportunity.

Arts, Crafts & Blues on Bedford — Relocated the arts & crafts show to Bedford Street and Alive @ Five — Enhance Alive @ Five concerts by booking national stars such as
added a blues music component starring Delbert McClinton. The Arts, Crafts & Blues festival Hootie and the Blowfish.
quadrupled its attendance figures and boosted economic vitality for the Bedford Street
merchants by 150%. Arts, Crafts & Blues on Bedford— Expand the Arts & Crafts show to Spring Street.
Heights & Lights Partner with the Tipitina Foundation to benefit New Orleans musicians affected
by Hurricane Katrina.

NTS ANI

Goal:

To attract people
to the Downtown
through comprehensive
signature events and
marketing programs.




The“Clean Team” - Edgar Melgar, Camillo
Beltran and Diego Florian

Goal:

To plan, initiate and
manage enhanced
operational services,
which improve
Downtown’s physical
environment.

Downtown Ambassadors —From left to right:
Jackemson Adrien, Agazio DiMassi, Wes
Bernadel, Mitchel Murphy, Garry Walker
(Missing from photograph: Kareen Briveh and
Thomas Dieuvel)

The District operates four major programs to address the ambience of the Downtown: the
Clean Team, Downtown Ambassadors, the Green Team and Streetscape Operations. Well-
maintained public spaces and parks provide an environment that attracts people, fosters retail
development, increases property values, and creates a sense of place for Downtown workers,
residents and visitors. DSSD Ambassadors are trained in first aid, CPR,and AED administration.
They also learn to identify conditions which warrant formal police intervention.The Clean Team
sweeps litter from sidewalks, curbside and parks. It also removes graffiti and flyers from public
property.The Streetscape Program enhances the Downtown environment with three seasonal
plantings in parks, parklets, sidewalk planters and hanging baskets. In addition, hundreds of
outdoor street problems are resolved by DSSD staff or referred by them to appropriate
agencies.

2005/2006 Accomplishments:

Employee Discount Parking Program — Worked with the Board of Representatives' Traffic &
Parking Committee to ensure the continuance of a program to encourage retail employees
to park in city garages, instead of using on-street parking spaces.The program is marketed
and administered by the DSSD.

Graffiti Removal - Fine-tuned a district-wide graffiti removal program to immediately
identify, report and facilitate removal of graffiti.

Downtown Nightlife

Downtown Banner Program
Website Re-design

Parking Garage Procedure Transition

Ambassador Operations & Procedures Manual

Employee Discount Parking Program

Parking Master Plan

Architectural Design Review




Volunteer Garden Groomers planting pansies

FUNDING THE

The DSSD is funded primarily by 124 property owners who pay an
annual fee to the District based on their property assessments.The
formula was adopted in 1992 when the District was incorporated and
subsequently amended in 1998 to reflect the impact of re-evaluation.
In addition to assessments, a significant portion of the DSSD's
program income is derived through sponsorships.

Where The Money Comes From:
45.3% Sponsorship —mM8M
6.3% Grants
48.2% Assessments
2% Interest

Where The Money Goes:
45.2% Marketing & Event Promotion
25.8% Operations, Clean, Safe & Green
7.1% Retail & Economic Development
21.9% General Administration

Who Pays What:
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Many District property owners voluntarily
supported our 2005-2006 initiatives
through donations and in-kind sponsor-
ships, which are in addition to their tax
assessment:

The Advocate/Greenwich Time

Avalon Communities

Bildner Capital Corp.

Crown Theatres

Emmett & Glander, Attorneys at Law

First County Bank

Gibraltar Management Co., Inc.

Heyman Properties

Hoffman Investment Partners

MarLo Associates

National Realty & Development Corp.

People’s Bank

Plaza Realty and Management Corp.

Purdue Pharma L.P.

Reckson Associates Realty Corp.

The Rich Foundation

Silver, Golub &Teitell, LLP

Stamford Town Center

State Farm Agency-George Boyce

UBS

United Realty of Connecticut, Inc.

Valeur Realty

The following non-profit organizations
support District initiatives through
monetary or in-kind partnerships:

Boys and Girls Club of Stamford

CTE's Lathon Wider Community Center

Curtain Call

The Ferguson Library
Junior League of Stamford & Norwalk
Keep Stamford Beautiful

Macarena Restaurant Tapas Bar
Mona Lisa Ristorante
Morton’s, The Steakhouse
NAPA & Company

Ocean 211

Off the Grill

Park Place Diner

122 Pizza Bistro

Plateau

Sabatiello’s Italian Grille

SBC Downtown Restaurant & Brewery
Tacos Guadalajara

Telluride

Thirsty Turtle

Tiernan’s Bar & Restaurant
Tigin Irish Pub

Wish

Zinc...Bistro & Bar

The District thanks a dedicated and
talented group of volunteers led by
Marion Glowka, for their invaluable
assistance in designing, planting and
maintaining our beautiful downtown
gardens:

Special recognition: Veteran’s Memorial

adopted by G.E. Consumer Finance
employees led by David Nissan, CEO.

Alice Ballin

Mary Bohen

Penny & Bill Burnett
Rosemary Cox

Phil D’Amico
Arlene Daniels
Susanne deMilt



Friends of Downtown: left to right: Lynne
Fife, Eileen Heckerling, Shae Rosenthal, Joan
Fields, Alice Lyons, Sandy Goldstein, Ginny
Fox, Camille Tomasello, Karen Denker,
Pamela Bassett, Elayne Jassey. (Missing from
photograph: Rose Marie Grasso, Phyllis
Kapiloff, Nancy Kucera, Betsy Levinson, Gail
Malloy, Pamela Mullender, Maddy Shapiro)

The District thanks a dedicated
group of volunteers, the Friends of
Downtown, who annually raise
money for art in public spaces:
Joan Fields, Chairperson

Pamela Bassett

Karen Denker

Lynne Fife

Ginny Fox

Rose Marie Grosso

Eileen Heckerling

Elayne Jassey

Phyllis Kapiloff

Nancy Kucera

Allied-Barton Security Services
Sharon Anderson
Antares Real Estate
The Ashforth Company
Bacardi Silver & Bacardi O
The Baker Family
Bank of America
Pepe Barbaraotta
Tom Bellete
Blockbuster
George Boyce
BPG Properties, Ltd.
Budweiser & Budweiser True Music
Board of Finance,

City of Stamford
Board of Representatives,

City of Stamford
Building & Land Technology
Bob Callahan Design
Ceebraid-Signal Management
Group Ltd.
Tom Chukas
Norman Cole
Dan Colleluori
Corcoran Jennison
Cox Radio, Inc.
Coastal Fairfield County
Convention & Visitor Bureau
CT Transit
County TV and Appliance of Stamford
Crystal Rock
Tim Curtin
Jeff Dean
Sgt.Ryan DeVanney
Dichello Distributors
E.Gaynor Brennan Golf Course
Eastern Land Management

Kitsios Restaurant Group
Morty Klein

Chief Brent Larrabee
Laurent Lawrence

Betsy Levinson

Rosie Licari

Gregory Lodato

Bobby Longo

Louis Dreyfus Property Group
Luxury Mortgage Corp.
Alice Lyons

Martha Mahoney

The Mann, Fowler and
Hoffman Families

Ron Markey

Chief John McCabe

The Metropolitan-1515 Summer Street
John Michelson

MINI of Fairfield County
Andy Moore

More Than Music

Denise Morgan

Mark Moscarelle

Andrew Munce

Nestle Waters North America
New York Connecticut Development Corp.
Asst. Chief Bob Nivakoff
Ernie Orgera

Perren Page

Ralph Pastore

Party Fixins

Patriot National Bank

Pitney Bowes
planyourweddingday.com
Post Road Entertainment

Bill Price

Deputy Chief Rich Priolo






