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This past

summer has

been a time of

great activity

and accomplish-

ment in the

downtown.

The District’s

Clean and

Green Team did an extraordinary job of

beautifying the streetscape.  Even a

brief stroll through the downtown

would make one aware of cleaner streets

and vibrant palettes of plants and flowers.

Work is nearing completion on three

projects that the DSSD strongly sup-

ported. Target finished a huge construc-

tion job in record time, producing a

handsome building which will be a

credit to the downtown.  Scheduled to

open on October 10th, extremely heavy

consumer interest is expected.  The

same is true of Burlington Coat Factory,

which is busily at work trying to open

by the third week in October.  Across

from Burlington is the Marriott

Courtyard which will be the first hotel

in the heart of the downtown and

which has architecturally enhanced the

important corner of Broad and Summer.

The Courtyard is shooting for a fall

opening. Certainly, Stamford

Downtown is becoming an important

retail and hospitality destination.

Essential to the effort of creating an

inviting “sense of place” is the menu of

downtown events which span the year.

The summer of 2004 highlighted the

quality and depth of our offerings.

Alive @ 5, the 6 week outdoor concert

series, had record breaking crowds.

Local restaurants and bars experienced

their busiest nights of the year during

these Thursday night concerts! The

entertainment improved significantly

because four national headliners were

booked during the six weeks.  Another

summer favorite was the Chef’s Festival

where 1200+ weekly lunch patrons

enjoyed the pleasure of dining al fresco

at Columbus Park, while sampling food

from our excellent downtown restau-

rants.  

Art in Public Places, the DSSD’s annual

outdoor sculpture exhibit, contributed

significantly to the inviting ambiance

of downtown in the summer.  Because

of the generosity of our title sponsor,

Heyman Properties, and the score of

other noted benefactors, outstanding art

graced our streets and the Town Center

for 3 glorious summer months. The

“icing” on the sculpture exhibit “cake”

was the work done by the Friends of the

Downtown who yearly raise money to

purchase permanent works of outdoor

art for the District.  This year I am

pleased to announce that through their

diligent efforts and the support of the

400 people who regularly attend A

Grand Summer Night, the DSSD was

able to purchase its third outdoor sculp-

ture, Martha Pettigrew’s Gossip. The

work of art will be placed, upon

approval of the Board of

Representatives, behind the Old Town

Hall. Once unveiled, the public will be

able to enjoy this excellent work of art.



Summer Sizzles in Stamford Downtown

ALIVE @ FIVE
ROCKED
STAMFORD
The summer season
was off to a swinging
start with the Alive @
Five summer concert
series, which drew tens
of thousands of specta-
tors and featured a
line-up that was sim-
ply unstoppable with
18 performances over

the course of six weeks.  On June 24th, Chuck
Negron, formerly of Three Dog Night performed
for bursting crowds which came from near and
far to hear such hits as Joy to the World and One.
But the music
didn’t stop
there, Alive
@ Five
rocked
Thursday
evenings with
great blues
from Joe
Bonamassa,
unforgettable appearances by The Samples and
Felix Cavaliere’s Rascals as well as an evening of
dancing tunes including Cajun/Zydeco
rhythms of The Crawdaddies, Latin beat of Ray

Sepúlveda and
reggae sound
of Mystic
Bowie and the
Pallbearers.
The series
finished July
29 with
record crowds
for The

Smithereens who had a great time and danced
the night away!  

We thank our many corporate sponsors whose
contributions and in-kind donations helped to
cover the costs of the event:  The Stamford
Town Center, The Advocate/Greenwich Time,
Stamford Center for the Arts, Budweiser True
Music, BevMax, Holiday Inn Select, Cox
Radio, Columbus Park Trattoria, State Farm
Insurance, The Thirsty Turtle Stamford, GB
Parking, Wahstudio Photography and Dichello
Distributors.  Many thanks to all for their ded-
ication in bringing outstanding music and tal-
ent to Stamford Downtown. 

HAVE
YOUR
LUNCH
AND EAT
IT TOO
And that is
what a few
thousand

people did this summer when they headed
straight for the Chef’s Festival in Columbus
Park and experienced one of the hottest lunch

hours in Stamford Downtown.  Fourteen of
Stamford’s finest restaurants participated in
this year’s event serving nearly 4000 lunches
over the course of 8 hours (2 hours, four con-
secutive Thursdays). And while it may have
been served fast, it wasn’t fast food – each chef
carefully planned and prepared a gourmet
lunch sampling, enticing patrons to frequent
their restaurants.  Participating restaurants
changed menus weekly but featured such
delectable lunches as steak sandwiches by
Bennett’s Steak & Fish Restaurant, salmon
wraps by Telluride, curry chicken by Plateau,
eggplant rollatini by Il Falco, chicken marsala
by 122 Pizza Bistro, beef short ribs by Egane,
poached salmon by Columbus Park Trattoria,
chicken Francoise by Park Place Diner, Cuban
pork sandwiches by TidbiT, hamburgers by
Tiernan’s, pizza by SBC Downtown, delicious
fruit pie by Killam & Bassette Farmstead and
chocolate truffles from Lindt.   And the price
was irresistible! Where else could you have a
gourmet lunch on white clothed tables under a
beautiful oak tree for $4.00 a serving?  Only in
Stamford Downtown!  Thanks to People’s
Bank which sponsored this event and made it
possible for thousands to sample the fabulous
food that Downtown restaurants have to offer.

KIWANIS PARK PERFORMING ARTS
SERIES
A new event
was intro-
duced this
summer in
Stamford
Downtown.
The
Performing Arts Series offered Monday evening
entertainment in the newly renovated Kiwanis
Park, adjacent to the Palace Theatre on
Atlantic Street.  The series’ first scheduled
event, Shakespeare’s 12th Night, was unfortu-
nately cancelled due to rain.  On July 19, the
series featured live poetry and jazz with per-
formers such as Autum, a six-year old poet and
Ngoma with the No Restrictions Ensemble
performing music as a background to the var-
ied performances of spoken word.  The last two
events of the series featured Comedy with
headliners such as Dan Naturman, Joe Starr,
JJay Boyd and Ray Grins.  Something new for
a newly renovated park in Stamford!

A GRAND SUMMER NIGHT 
The Friends
of Stamford
Downtown
know how to
throw a
party! On
Wednesday,
August 11th
400 people

attended the annual Grand Summer Night cel-
ebration, a fundraiser for the purchase of per-
manent outdoor art. The gala evening began in
the upper lobby of the Palace Theatre with a
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You may have noticed things have changed
drastically at the Stamford Center for the Arts
this year.  This is due primarily to the fact that
one year ago, the Stamford Center for the Arts’
Board of Directors made a decision to split the
leadership responsibilities in two.  Doug Evans
was brought on as Executive Director and
George E. Moredock III was appointed Artistic
Director.

This has been a win-win situation for
Stamford!  By bringing in Doug Evans to han-
dle corporate and donor development and the
day to day responsibilities of increasing and
maintaining revenue, the budget has increased
significantly.  This makes it possible for George
Moredock to spin his production magic, and
have the funds to do so.  He now can concen-
trate on product development and how best to
serve the audience.  “This reorganization has
allowed me to focus on producing as opposed
to presenting,” said George Moredock.  With
his new position as Artistic Director, George
has now been able to develop a plan for pro-
duction of future events at SCA, rather than
simply presenting existing theatre productions.

Because of George’s efforts, SCA is presenting a
Broadway Series which will include a new
American Musical called EMPIRE which
opened the season on September 19th and
marked the first time that SCA has produced a
musical "from scratch".

Also this fall, are two
American Musical
Classics, both present-
ed at the Palace.  The
first is the amazing
42nd STREET, fol-
lowed by the all-time

Rogers and Hammerstein favorite OKLA-
HOMA.  Because of the newly renovated space

at the Palace, SCA has
increased its amount of pro-
gramming.  Now, they are
truly a "regional" Arts
Center serving all of Fairfield
and Westchester counties. 

Another new series of events comes to SCA
(and you, the audience) at a most opportune
time.  Since Stamford is just "45 minutes from
Broadway," as the song goes, SCA is fast
becoming the new 'home' for Road Shows just
beginning their tours.  Every tour has to start
somewhere and be "teched up" - or rehearsed
with scenery and lights and props - before it
hits the road. Because of SCA’s proximity to
NYC, and because of the multiple theatre
options, SCA has become such a destination,
beginning two months ago with LITTLE
SHOP OF HORRORS at the Palace.  This will
be followed shortly, by two more shows that
recently played New York and are ready to
move on to the heartland - RUSSELL SIM-
MONS DEF POETRY JAM and Marion
Caffey's 3 Mo Tenors.  These shows
come to SCA at a greatly
reduce financial risk and thus
offer SCA’s audience an
opportunity to see a wide
variety of shows before any-
one else.

One example of the benefit of the leadership
reorganization is that, this holiday season SCA
will present its very own production of IT'S A
WONDERFUL LIFE, directed by George
Moredock and staged for families as an old-
fashioned Radio Play, complete with live
music, sound effects and commercials from an
era that never even imagined television.
Congratulations SCA for a decision well-
made…Stamford wins with quality and quanti-
ty of great performances.
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Stamford Center for the Arts

cocktail reception that featured an awe-inspir-
ing array of gourmet hors d'oeuvres provided
by 122 Pizza Bistro, Bennett's Steak & Fish
Restaurant, Cafe Morelli, Café Tango, Holiday
Inn Select, Hubbard's Cupboard, Marcia Selden
Catering & Event Planning, SBC Downtown,
Soundview Catering/David's Catering, TidbiT,
The Westin Stamford, Wish, Lindt Chocolates
and complimentary spirits provided by Nestlé
Waters North America, SBC Downtown, and
Stamford Wine and Liquor.  The evening con-
cluded when the guests left the reception and
strolled to a pre-chosen restaurant for dinner,
dessert and more fun.  The evening’s festivities
also included an expansive silent auction and
very enticing raffle which included a grand
prize of two round-trip air tickets compliments
of Robustelli World Travel and a DVD player
compliments of County TV & Appliance of
Stamford and ten DVD rentals from

Blockbuster.  Congratulations to the Friends of
Stamford Downtown for another job well done!

STAMFORD ARTS & CRAFTS SHOW
Stamford Downtown was crafty on September
11 & 12!  Veteran’s Park was filled with artists
and artisans selling their hand-crafted works at
the fifth annual Stamford Arts & Crafts Show.
The weather couldn’t have been nicer. A special
booth was set up for the sale of photographs
from this summer’s Celebrating Woman
Photography exhibit.  Proceeds from the sale of
the photos
will benefit
Sexual Assault
Crisis &
Education
Center and the
Bennett Breast
Cancer Center. 
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Stamford Downtown Special Services District

2004 Fall/Winter Events
SAC Capital Advisors Giant Balloon

Inflation Party
Saturday, November 20

3-6 PM, SUMMER & HOYT STREETS
JOIN US FOR THIS BACKSTAGE LOOK AT THE PARADE AND

WATCH THE GIANT HELIUM BALLOONS COME TO LIFE.
THIS IS TRULY A PRE-PARADE SPECTACULAR.

The Advocate Parade Spectacular
PRESENTED BY STAMFORD TOWN CENTER

Sunday, November 21
12 NOON STEP-OFF, SUMMER & HOYT STREETS

ONE OF THE LARGEST HELIUM BALLOON PARADES IN THE
COUNTRY, IT FEATURES EVERYONE’S FAVORITE GIANT BAL-

LOON CHARACTERS, AWARD WINNING MARCHING BANDS AND
FABULOUS FLOATS. FUN FOR THE WHOLE FAMILY.

HEIGHTS & LIGHTS

LATHAM PARK
RECKON ASSOCIATES RAPPELLING SANTA AND

FIRST COUNTY BANK’S COLOSSAL TREE LIGHTING
CEREMONY

Sunday, December 5
4:30 pm, Landmark Square

FROM 22 STORIES HIGH ABOVE STAMFORD DOWNTOWN,
WATCH AND CHEER FOR SANTA CLAUS AS HE MAKES HIS

DAREDEVIL DESCENT, TWISTING AND FLYING FROM THE TOP
OF STAMFORD’S TALLEST BUILDING, LANDMARK SQUARE.
THEN FOLLOW SANTA UP BEDFORD STREET TO LATHAM

PARK FOR AN EVENING OF HOLIDAY FUN WITH LIVE MUSIC
AND JOIN IN THE COUNTDOWN OF THE ANNUAL LIGHTING OF

STAMFORD’S HOLIDAY TREE.

Things are happening at The Stamford Town Center! Fourteen new stores have
opened since November and many have been remodeled.

New stores include:

The Finish Line...this athletic shoe store features name brands and sports related
merchandise, now open on Level 4.

Coldwater Creek...opened its first store in Connecticut at Stamford Town Center.
The store offers quality women's apparel targeted to the adult female on Level 5 near
Macy's.

J. Jill...a unique collection of women's ready to wear is now open on Level 5

d.e.m.o. ...this youth apparel store offers name brand merchandise from some of the
hottest designers. The store caters to a teen market with a unique selection of 'hip
hop' clothing on Level 4.

Forever 21... offering a vast array of fashionable and trendy clothing for females,
aged 14-49 at drastically low prices. The store is located on Level 5.

abercrombie...the little brother (or sister) to Abercrombie and Fitch features classic
apparel for the pre-teen market on Level 4.

Go, The Game Store...Board games, card games, and electronic games are featured
in this new store, recently re-opened on Level 5.

Banana Republic...classic and trendy fashions. Re-opening a brand new store in
October on Level 5.

As Seen On TV...Fun products that are advertised on television infomercials is avail-
able on level 4.

Nailtique...With an art deco decor, nail services are offered on level 5 next to Saks.

Tobacco King...Quality gifts and cigars are offered. The new store on Level 5 near
Saks also has Connecticut state lottery tickets for sale.

Verizon...It's THE place to buy a cellphone and cellphone services. Located on Level 4.

Journey's...contemporary footwear, sneakers, and branded shirts. Opening soon on
Level 5.

Subway...local franchisee open on Level 7 offering fresh sandwiches and value meals.

Newly remodeled stores include:

The Limited, level 4

Kay Jewelers, level 4

This November, Stamford Town Center unveils a $440,000 holiday decor program.
Santa will be housed in a 'muscial conservatory', surrounded by topiary reindeer
musicians. The dramatic display will be located in the mall's Grand Court. It will
also serve as a stage area for local and regional musicians who will perform in the
mall during the holiday season. The decor package, featuring musical instruments
and ornamentation throughout the mall, is presented in partnership with the
Stamford Advocate/Greenwich Time. The program is a salute to the Arts in Fairfield
County.

Stamford Town Center has added over 7,000 new website registrations since the first
of the year. The latest surge of registrations comes from the mall's participation in the
DSSD's Alive@5 Concert series where thousands of dollars were given away with
website registrations. The mall's website now has over 25,000 registered users who
receive weekly 'e-bulletins' listing store sales and mall events. Various promotions are
featured on the website www.shopstamfordtowncenter.com .

NUTELLINO
Oven Baked Calzone filled with Hazelnut Spread, 
Topped with Chocolate Sauce and Whipped Cream

Pizza Dough
Nutella Hazelnut Spread
Chocolate Syrup
Whipped Cream

Roll out pizza dough (approximately 3 ounces per calzone) into thin circular form.
Spread on 2-3 tablespoons Hazelnut Spread.  Fold over and pinch to form seal.
Bake 6 minutes in 450 degree oven.  Top with chocolate syrup and whipped cream.

Recipe courtesy of Capriccio Cafe

Capriccio Cafe
189 Bedford Street, Stamford, 203-356-9819

If you stroll down Bedford Street on any given
warm day or evening you are sure to notice the
crowds that fill the outdoor café at Capriccio.
Capriccio brings a bit of Italy right to the heart
of Downtown with its panini, pizza and gelato.
Talk to owner and Chef Giovanni and he will
tell you it’s his famous Nutellino that keeps the
place packed. So we thought we would share
one of Giovanni’s Italian recipes with you.

                                                     


