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Editor’s Letter
L ETTER

FROM THE

E XECUTIVE D IRECTOR , S ANDY G OLDSTEIN

During
the
course of the last
ten years, the
Downtown built
its dining and
entertainment
retail sector into a
major
regional
destination.
However, this past
year has been challenging for businesses of all
kinds, both in Stamford and nation-wide. As
a result, businesses have had to adjust and reinvent themselves in order to become consumer destinations.
During 2002, downtown businesses looked
at creative ways to attract new customers to
their shops. Good and focused approaches to
marketing became imperative. The DSSD
met frequently with Downtown retailers and
invested in a well-planned multi-media marketing campaign aimed at bringing people
downtown. Newspaper ads, cablevision and
radio commercials as well as direct mail
spread the downtown message. New outdoor

banners with an exciting theme (Stamford
Downtown is the place to be -- Day and
Night) were placed on light posts in an
expanded geographic area. Several restaurateurs collaborated to create and run co-operative ads to encourage people to frequent
their establishments. New dining formats
including theme dinners, wine-tasting
evenings and pre and post theatre and movie
specials were tried with many proving to be
successful. Direct marketing to the corporate
community through the Internet and by mail
was de rigueur as a business technique.
Several stores, particularly at the Stamford
Town Center created outreach programs to
non-profit organizations encouraging them
to hold events at their stores as a means of
consumer re-introduction.
Another approach which was initiated
proved to be very productive. Jon Schallert, a
nationally renowned retail consultant specializing in destination marketing, came to
Stamford to address downtown retailers. His
insights regarding how to package one’s store
or an entire downtown and make them
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regional magnets has earned him a significant
reputation nationwide.
On March 31 and April 1, fifteen downtown retailers in collaboration with the
DSSD participated in Jon Schallert’s threeday business seminar on Destination
Marketing. He analyzed the Downtown
retail environment both collectively and individually. He held several one-on-one seminars to teach small businesses how to become
destination retailers. He visited the stores of
all fifteen participants and outlined ways for
each to draw customers from a greater geographic area. All suggestions were concrete
and store specific. In addition, he held a
Destination Marketing Seminar open to all.
The costs to small businesses of dealing
with a fragile and ever changing economy are
high. However, good retailers know that
when the going gets tough – only the "fittest"
survive. Our Downtown merchants are
working on overdrive to meet today’s challenges. They will survive and flourish!
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T

he Call of the Wild Brings a Safari
Summer
al corporations and individuals. Last year’s exhibit, more traditional in style, featured the works of J. Seward Johnson Jr. and
Prince Monyo. "This year we wanted to return to one of our
favorite formats as it engages the community, local charities, the
arts community and also encourages travel and tourism in the
city. We are delighted that there is already excitement building
around the exhibit from the arts’ community and event sponsors,"
said Chairman of the DSSD, Bob Kahn.

Don’t be surprised if the Downtown looks a little different this summer. You might just walk into Latham Park and see a giant elephant
or giraffe amongst the trees. Don’t worry, you haven’t been magically transported into the middle of a jungle or African Safari, but
you will be in the middle
of Stamford Safari, an
exciting interactive outSpotted in Stamford
by Jody Silver
door sculpture exhibit
coming to Stamford this
June through August. The
exhibit, organized and produced by the DSSD and presented by Heyman Properties in
partnership with Stamford
Town Center and The
Advocate/Greenwich Time,
will feature 34 life-size safari animals, each
one painted and embellished by local and
regional artists. Lions, tigers, gorillas,
giraffes, and elephants will roam the streets,
public spaces and Stamford Town Center
transforming the Downtown into a colorful
safari adventure. Upon the exhibit’s August
conclusion the animals will be rounded up and readied for an auction, the proceeds of which will benefit local and area charities.

The DSSD has invited local and regional artists to submit up to five
designs for consideration in a juried process. The jury selected more
than 95 designs from the 465 design submissions, which will be
presented to event sponsors for inclusion in the exhibit. The artists
chosen for the exhibit will be creating their designs in two studio
spaces, one donated by Heyman Properties, the other by Reckson
Associates. The artist studio will be open to the public for viewing.
The sculptures will be placed on the streets at the beginning of June
with an official safari style party at the Stamford Marriott to kickoff the event on June 11. Other events currently being organized
in conjunction with the exhibit include a scavenger hunt, coloring
contest, photo contest and more! For more information on the
exhibit, visit our website or call 348-5285.

The Stamford Safari exhibit will mark the third exhibit of its kind
to be presented in Stamford. The program is based on the past
successes of CowParade and Art-O-Mobiles which attracted thousands and thousands of visitors to Stamford, engaged the local art
community and raised almost $400,000 for area charities. The
exhibits have been sponsored by more than 100 local and region-

X-rayed Cat-tosaurus by Eddie Nino

P

arade Brings Boost to Downtown
Stamford
When Stamford kicked off the holiday season with the annual Bob Kahn, DSSD board chairman and president of United

Cablevision Parade Spectacular, more than 200,000 residents
and visitors turned out to watch the bands, floats and giant helium balloons.
"It was incredible--the excitement was palpable," said Sandy
Goldstein executive director of the DSSD. "It is what a city
should be about. If you stretch the ear-to-ear smiles on the kids
they would extend to
Maine."
The parade included
21 balloons, 12 floats
and 16 bands from
all over the region.
About 1,000 balloon
handlers, monitors
and clowns and
2,000 other partici- Danza Fiesta
pants were there.
"Three thousand people participate in this parade including
many bands which are 300 people strong," Goldstein said.
Cablevision was the main sponsor of the Nov. 24 event, and
the co-sponsors were Stamford
Town Center and The
Advocate/Greenwich Time. In
addition, there were 40 more
sponsors for balloons and other
elements of the parade.
The Parade started nine years
Franklin the Turtle
ago as a small parade that went
down Bedford Street. "It mushroomed into a major happening
as the helium balloons were added" Goldstein said. The police
department, the fire department and the department of parks
and recreation are all involved. "We really mobilize the city to
work on behalf of the city’s residents to put on a spectacular
parade."
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Realty of CT, called the parade a "resounding success."
"I think it was a great day for children and adults alike and a
great day for Stamford," Kahn said. "Attracting people to downtown is a major function of the DSSD, and the parade is one
venue we use to get people to become reacquainted with
Stamford."
As the crowds watched the bands and giant helium balloons,
local
merchants
watched business
increase.
Bill
DaSilva, a manager
at SBC Downtown
on Summer Street,
said his restaurant
opened at noon
instead of its usual
Sunday
opening 2002 Parade Crowds
time of 4pm. Those
extra few hours allowed parade traffic to increase business by
about 35 percent. "The first year we were in business we didn’t
open early," DaSilva said. "But this year, 1 to 4 o’clock gave us
that extra boost."
At Bank Street Brewery on Atlantic Street the parade brought in
an additional $2,000. We saw an increase in business outside,"
said Ted Steen, owner. "Every year we set up a few tables outside and we have a grill. We were serving chicken sandwiches,
hot dogs, hamburgers, soup, pretzels, and various parade foods.
Every year the vending station gets bigger and bigger."
But it wasn’t just restaurants that drew the crowds. Seth Berger,
director of operations at Baby & Toy Superstore on Forest
Street, said traffic was up 20 percent. "As a retailer, having a
parade is a great way to expose how wonderful it is downtown
and how safe and clean our environment is," Berger said. Article
written by Wendy Greenfield and reprinted with permission by
Business Focus, a publication of The Journal News’ Custom
Publishing division.
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Did you know that there is a retail bookstore located in
the heart of the main branch of The Ferguson Library?
It's a little treasure and one of the "best kept secrets" in
Stamford. Situated in the Library adjacent to
Starbucks, the The Friends of Ferguson Library Book
Shop offers great buys on clean, up-to-date new and
used books in all categories, videos, music, reference
materials, and software. Prices start at 25 cents and
rarely exceed $2. The store also offers fabulous finds on
first editions and other unusual, hard to find literary
works. The bookstore has it all: everything from children's books to encyclopedias and college
preparatory materials, from photography and home decorating
books to fiction, non-fiction
and classics. Starbuck's customers can bring their coffee
and treats into the shop while
they browse or read.

photo credit: Wah Studio

The Friends bookstore has two locations, one downtown and the other at the Harry Bennett Branch. The
bookstores are operated and managed entirely by Friends’
volunteers, who process and place approximately
100,000 donated items a year. Robbie Monsma, co-chair
of the Book Shops says, "The Program has an overwhelming amount of donations and lots of new customers. I love the idea that books keep circulating, and
it's even more exciting that some eventually end up coming back!" As donations come in, Librarians review them
and work with the Friends to insure the best placement
for each item which can be the Friends Used Book Shops
(both locations), the Ferguson Library Collection or the
new Friend-to-Friend Program which supplies free books
to local non-profit and civic agencies. Every first weekend
of the month, the Friends organize a Collectibles Sale,
featuring interesting out-of-print editions of all kinds.
The last sale generated almost $4,000 for the Library.
The more valuable books are sent to auction, or cata-

logued by Friends volunteers and put up for sale by
appointment and on-line at the Friends' website.
The Friends of Ferguson Library are more than a dedicated group of volunteers; their fundraising, hard work
and efforts are the backbone which supports more than
75% of the Library's programs including Books for
Babies and Reach Out and Read. They also coordinate
and curate the art exhibitions, as well as fund and
organize Literacy Competitions, hold book discussion
groups, run Ferguson Flicks, Adopt-a-Book, and a
summer reading club and staff scholarships
and conferences.
A highlight of the Friends’
program is the Book and
Author Luncheon. Held
annually, this prestigious
event brings literary giants to
the community. This year’s
Book and Author Luncheon
will be held on Friday, May 16 and will feature former
Stamford resident and best selling author, Chris
Bohjalian who wrote The Buffalo Soldier, a moving story
of a vulnerable foster child and the grieving family that
takes him in.
There are many ways in which the public can contribute to the Friends’ efforts. Shop at the stores.
Donate books, software, encyclopedias, magazines,
cookbooks etc. by bringing them to the Main Branch
loading dock located behind the library (receipts available at drop-off location). Volunteer to work in the
store or help sort and clean books, for 3 hours a month
or 3 hours a week; there are many opportunities for
volunteers. Finally, become a Friends member. For
more information visit the Friends website
www.friendsoffergusonlibrary.org or call 203-9641000 x275)
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When Christine Irvin Ranhosky, co-president of the Stamford Art Association,
was contacted by Lazslo Papp of the
Urban Redevelopment Corporation to utilize vacant retail space located at the corner of Park Place and Washington
Boulevard as an exhibit vehicle, she
immediately stepped up to the plate. The
numerous buildings, slated for demolition became the home of a photographic
art project taken on by Christine & The
Stamford Art Association entitled, "The
Changing Faces of Stamford." Christine
wanted to combine the current and
changing aspects of the city and its
inhabitants in an exhibit that changes
every few
months.
She says, "it
is a terrific
photographic opportunity to capture
the
nature of
Stamford
and meet
some fasciChristine installing exhibit
nating people who pose on the spot.’’
The first show was shot in midNovember on one of the last days of the
Farmer's Market in Columbus Park and
featured the market vendors, customers,
passersby, people in stores and restaurants. It was hung on November 24th.
The current show "Today’s Special – The
Diners of Stamford" will run for 6 weeks
photo credit: Christine Irvin Ranhosky
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ooks Abound

ART GIVES
NEW LIFE TO BUILDINGS SET
FOR DEMOLITION

omen’s Business Development Center
Addresses Workforce Development With
The
Door
What isYellow
the Yellow Door?
The Yellow Door is an ices are unique; they are focused toward women,
extension of The Women’s Business Development
Center (WBDC). It is a program that educates and
empowers working women through education,
personal, professional and
business
development.
Whether already working,
unemployed, underemployed
or in transition, women can
benefit from an outside perspective and the objective feedback offered by The Yellow
Door. Services include; personal and career assessment,
career & business counseling,
coaching, resume and bio
preparation, computer training, professional development workshops, brown bag roundtable lunches
and WithOut Windows (WOW) a professional
mail/business service. WBDC’s Yellow Door serv-

with a faculty of personal and career development
professionals who deliver the services.
The program was launched in February 2003 and
already there has been quite an
influx of interest. Fees are determined by a sliding scale according to income. Scholarships are
available to those who qualify
and WBDC membership discounts apply to all eligible services. The Yellow Door services
will be conducted at the WBDC
main office in downtown
Stamford—mini computer lab
and conference room; workshops
will be conducted at Sacred Heart University and
UCONN campuses in Stamford. If you would
like additional information please call 353-1750.
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Curley's Diner in Columbus Park

and features more than 65 photographs.
Duplicates of all the photos are available
for no charge
through the
Stamford Art
Association,
39
Franklin
Street, 3251 1 3 9 .
Ongoing
shows
will
continue to be
on display until
the buildings
are demolished and then exhibits will
hopefully move to another venue.
Suggestions for future topics are appreciated.

WHAT’S NEW DOWNTOWN
Have you taken a good look around Downtown
recently? There are new merchants amidst us
with services and products to suit everyone.

Stamford Downtown
Special Services District
2003 Summer Calendar of Events
Stamford Safari

Kid Solutions
Featuring the latest in furniture and accessories for sleep,
study and play, The Baby & Toy superstore invites you to
visit their new store located at 235 Bedford Street. Both
functional and fun their broad selection of bunks beds and
lofts will suit children of all ages. Kid Solutions is conveniently located right around the corner from Baby & Toy
Superstore, so you can park once and visit both locations.
The store is open Mondays through Saturdays from 9:30
– 5:30pm, Thursdays until 8:00pm and Sundays from
12noon
–
5:00pm.
Phone:
327-1333.
www.kidsolutions.net

Pauline's Curtains
Pauline's Curtains and Home Fashions opened in November
2002 at 43 Bank Street, downtown Stamford. The store
offers several varieties of curtains and custom-made
window treatments as well as other home decorating
items. The prices are very affordable and decorating
advice for dressing up windows is freely given. The store
is open from 10:00am to 6:00pm Monday to Friday and
10:00am to 5:30pm on Saturdays. Phone: 975-8003.

Presented by Heyman Properties, in association with Stamford
Town Center and The Advocate/Greenwich Time
June 11 through August 31, 2003
This annual outdoor sculpture exhibit will feature 35 life-size
safari animals on display throughout the public places of
Stamford Downtown and in Stamford Town Center. Lions,
tigers, giraffes, gorillas and elephants will turn the Downtown
into a virtual safari adventure for all!

Alive @ 5 Outdoor Summer Concert Series
Thursday Evenings, June 26, July 10, 17, 24, & 31
and August 7 (no concert July 3)
5:00 to 8:00pm, Columbus Park
Live music from national and regional headliners.
Great music, great dancing and great times!

Farmers’ Market
Mondays & Thursdays, June through November
10:00am to 3:00pm, Columbus Park
The Farmer’s Market features local vegetable, fruit and flower
growers as well as area bakeries.

Pronto
The newest eatery in the Downtown, Pronto hails as
an Italian Gourmet Deli featuring soups, salads, hot
and cold sandwiches and pastas, with daily specials
and main course entrees of restaurant quality with
deli prices. Pronto is family owned and operated, and
is conveniently located in the heart of the Downtown
at 25 Atlantic Street. Pronto is open daily from
10:00am to 8:00pm and closed Sundays. Delivery
available. Phone 203-487-0693 and Fax: 203-4870694.

State Farm Insurance
State Farm Insurance, conveniently located at 113 Broad
St. at the base of the 1 Landmark Square building, opened
its door in early January 2003. George Boyce and his
team are ecstatic about
The
doing business in the
heart
of
downtown
Stamford. After 10 plus
years with State Farm,
George chose to open his agency in the city of Stamford
because of its fast paced and energetic business community. State Farm insurance has 80 plus years of experience
in the personal lines insurance industry and has earned a
reputation as one of the leaders. Phone: 203-406-9570.

Thirsty Turtle
The Thirsty Turtle of Stamford is the newest entertainment establishment in town featuring four bars, a private lounge, a state of the art sound and lighting system, live bands, and very exciting DJ’s. The Turtle
opened its doors in December, and has been the hottest
spot in downtown Stamford since! It is open for business
Wednesday through Friday, starting at 5 p.m. for happy
hour and on Saturday it opens at 7:00pm with a live
band all night long! A private lounge, fully equipped with
a separate bar, leather couches and TV’s, can be
reserved for any occasion. For weekly event information call 973-0300.
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Chef ’s Festival
Thursdays, July 17, 24, 31 and August 7
Noon to 2:00pm, Columbus Park
The most popular lunch hour in Stamford Downtown featuring
terrific food from local restaurants prepared and served by your
favorite chefs in shorts.

A Grand Summer Night, Progressive Dinner
Wednesday, August 13, 6:00pm at UConn
Organized by the "Friends of Stamford Downtown" this annual
fund-raiser salutes fine dining in Stamford Downtown and raises
money for outdoor sculpture.

Chef’s Corner
Grilled Hawaiian Ahi Tuna with Portobello
Mushrooms & Balsamic Glaze (Serves 2)
2 7 ounce pieces of Ahi Tuna loin
2 large portobello caps (grilled)
1/4 cup balsamic vinegar • 1/2 cup white wine
1/4 cup heavy cream • 1/4lb. unsalted butter
Combine balsamic vinegar and white wine in a small sauce pot and reduce by 2/3 over low
heat. Add heavy cream and reduce by 1/2. Slowly whisk in butter in small pieces until
fully incorporated. Put aside and keep warm. Meanwhile, on a preheated grill, season
portobello mushroom caps and brush with olive oil. Grill on both sides for approximately
4 minutes per side. About halfway through cooking the mushrooms, brush and season
tuna. Then grill tuna to desired doneness. Transfer tuna to plate and top with sliced portobello mushrooms and drizzle with balsamic glaze. Serve with basil mashed potatoes and
steamed spinach.
Bank Street has a diverse menu of savory American foods, more than 100 "New-World"
wines, and 8 "Hand-Crafted" English-style ales brewed on the premises which make this
90-year old converted bank building one of downtown Stamford's most popular spots

Recipe courtesy of Bank Street, 65 Bank Street (203)325-2739,
65bankstreet.com

